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DAMN°: What were the novelties and 
highlights of this 3rd edition?
Signe Byrdal Terenziani: A highlight is defi-
nitely the growing interest in using 3day-
sofdesign as a platform for meeting people, 
building networks, doing branding and 
trade. This edition was a huge success, not 
only due to the significant increase in visi-
tors and exhibitors, but also to the many 
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Those were the days…

collaborations and synergies created during 
the event. It has not only been valuable for 
singular companies, but for the entire indus-
try and the public too. Unlike a trade fair, 
3daysofdesign distinguishes itself as a cul-
tural event, by offering a range of different 
happenings like design talks, exhibitions, 
live workshops, product launches, and so 
forth, in a unique combination, with estab-

3DAYSOFDESIGN IN COPENHAGEN 
At the third edition of 3daysofdesign in Copenhagen this past May, we 
witnessed a lot of smiles during a long weekend of ouvertures, exhibi-
tions, product launches, live workshops, performances, talks, and BBQs, 
whether on the faces of journalists, buyers, and design enthusiasts or 
people from the Danish furniture industry. Which also invited the oppor-
tunity to confront curator Signe Byrdal Terenziani with a few questions as 
to who & what. 

TEXT Mads Smørrebrød
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lished brands alongside emerging designers 
and companies. As such, it is not only about 
presenting novelties, but also about sharing 
ideas, thoughts, and reflections on design 
and design processes in general. 

As an example, Fritz Hansen, Georg Jens-
en Damask, and Dinesen joined forces and 
invited Pernille Egeskov to interpret the 
companies’ legacies of quality and crafts-
manship. The result was a poetic installa-
tion about living rituals and family relation-
ships. In six spaces within a home setting, 
Egeskov contrasted lasting products with 
fragility and transience. File Under Pop, 
&shufl, and Please Wait to be Seated in-
vited visitors to experience the tranquillity 
of a classic matcha tea ceremony as a tool 
for reflection, and to give prominence to 
enjoying the beautiful surroundings in their 
shared showroom, where many new surface 
design products, kitchens, and chairs were 
on display. 

In the same building, onecollection drew 
visitors’ minds back to the 1950s, serving 
whisky on the rocks and playing jazzy tunes 
while presenting the France chair designed 
in 1956. Carl Hansen & Søn proudly dem-
onstrated its outstanding skills in the new 
flagship store in Bredgade, with a craftsman 
demonstrating how a Wegner chair comes 
into being. Fans of Poul Kjærholm also had 
the pleasure of being introduced to the re-
launch of his iconic table series. Fredericia 
Furniture has completely refurbished their 
store to resemble a boutique hotel lobby, 
adding new textiles to classic pieces to – as 
Uffe Buchard, creative director of Darling 
Studio declared, “kick the old ladies lovingly 
in the arse”. 

Hence, 3daysofdesign is as much a catalyst 
of design as it is a reflection of the process 
behind it. 
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1. Pernille Egeskov in the Dinesen Home exhibition space
2. Dinesen Home exhibition by Pernille Egeskov
3. PLEASE WAIT to be SEATED's founder, Thomas Ibsen
4. onecollection's chairman and co-founder, Hans Henrik 
    Sørensen
5. File Under Pop's founder, Josephine Akvama Hoffmeyer
6. the wood collection - cabinet fronts, by &shufl
7. Fredericia's owner and CCO Thomas Graversen (right) 
   and Uffe Buchard (left)
8. Carl Hansen & Søn's CEO, Knud Erik Hansen, on the 
    Embrace Chair 
9. Planet Lamp by Mette Schelde for PLEASE WAIT to be 
    SEATED 

Photos: Bessaam El-Asmar (except 6/9)
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also in terms of Danish design thinking – as 
a method, a mind-set, and a leadership tool, 
where design can contribute to the creation 
of growth and help companies engage cus-
tomers in new ways. Design can downsize 
resources and create better and more sus-
tainable services, as well as improve quality 
of life for the individual and for communi-
ties. 

Classic characteristics of Danish design are: 
minimalistic, light, flexible, democratic, 
open, and community-oriented. As for Dan-
ish-ness – or common social values, terms 
such as openness, empathy, caretaking, and 
social consciousness could be said to deter-
mine the Danish design approach. 

DAMN°: Is there a Danish design scene?
SBT: Danish design is attracting interna-
tional attention. Following the heyday of the 
1950s and 60s, contemporary Danish design 
is building on that tradition and is now em-
bracing it at every level – from urban design 
to experimental handicrafts: the super ob-
jects. If there’s one city where design is deep-
ly ingrained into the culture and lifestyle, it’s 
Copenhagen. 

DAMN°: Who are the visitors you are aim-
ing at?
SBT: Journalists, buyers, and design enthu-
siasts from around the world … and oblivi-
ously the furniture industry itself. I believe 
that the event stimulates new launches and 
collaborations across the industry and hope-
fully helps to build up a greater design com-
munity. 

DAMN°: Is there still something like Dan-
ish design or Danish-ness in the present 
day?
SBT: Denmark is a leading design nation, 
with a strong tradition that is admired in-
ternationally. Most people know pieces like 
the Swan, the Y-chair, or the Artichoke lamp 
created by Danish designers back in the 
1960s. Those movements are still the basis 
of many Danish design processes and values, 
amongst other things usability and durabil-
ity. The old masters created new production 
methods and managed to reach out to people 
with their products, which provided design 
solutions to problems that were both viable 
and sustainable. It was about the notion of 
‘good living’, and many Danes have grown 
up with that tradition.

Today, much Danish design is still based on 
the idea of creating simple solutions that 
make sense and solve specific problems. 
We are proud of our Danish design herit-
age, but at the same time we see the coming 
of a new golden age of Danish design – not 
only in terms of making new products but 

1. Embrace Chair by EOOS and Carl Hansen & Søn
2. Hector sofa by Anderssen & Voll, a reinterpretation of 
    an Erik Jørgensen design
3. Rest sofa by Anderssen & Voll for Muuto (designer Torbjørn 
    Anderssen pictured / Photo: Bessaam El-Asmar
4. Daybed by Poul M. Volther for KLASSIK
5. 721 Grams brass candle holder by Isabell Gatzen for 
    &tradition
6. Inca by Zuzunaga - jacquard fabric by Cristian Zuzunaga
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DAMN°: Are Danish design companies in-
ternational or domestic?
SBT: I guess that overall there’s a particular 
way that Danish design companies work – 
with systematic empathy and holistic think-
ing at their heart – as a value and a tool. You 
could define that as a domestic approach to 
design. We notice that Danish design-led 
businesses, ranging from icons like LEGO 
to Bang & Olufsen, demonstrate that work-
ing closely with designers helps companies 
unleash their organisation’s creative forces 
and potential. Leadership through design al-
lows them to find new ways of shaping their 
future. We acknowledge this in Denmark, 
but obviously sharing ideas and supporting 
each other also helps the community spirit to 
flourish. Hopefully 3daysofdesign also con-
tributes in that regard. •
3daysofdesign.dk

The permanent exhibition Danish Design Now is at 
Designmuseum Danmark. designmuseum.dk

1. Finn Juhl room at Hotel Alexandra
2. Astep's founder Alessandro Sarfatti with
    the Candela lamp by Francisco Gomez Paz / 
    photo: Bessaam El-Asmar
3. Inca side table (detail) by Zuzunaga, part of 
    the Inca Series furniture collection 
4. Sutoa, a drawer unit comprising wooden boxes, 
    by Keiji Ashizawa for FRAMA 
5. anker & co's showroom
6. Design Werck's workspace
7. Suzusan lamps represented by Yoye
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